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Welcome China
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Introduction

Chinese visitors are one of the most important
international markets for Australia. They bring
diverse backgrounds, levels of wealth, travel styles,
and expectations. Welcoming Chinese visitors is
not about changing everything you do —it’s about
offering authentic Australian experiences while
also recognising and respecting a few specific
cultural expectations.

From 3 December 2025, China Southern Airlines will
be flying Guangzhou to Darwin 3 times per week.
This guide will help you to better understand and
meet the needs of Chinese guests.

Expectations

Chinese visitors value safety, security, comfort, and
efficiency. They are prolific social media users, so
good service is rewarded with positive reviews —
but poor experiences can quickly spread online.

Visitors generally seek:

 Natural and wildlife experiences

* Quality food and wine

» Shopping opportunities

¢ Value for money

* Structured itineraries that maximise time

* Fast, responsive service and reliable internet

Service should be polite, respectful, and efficient.
While bargaining is common in China, visitors

will not be offended if discounts are not offered,
provided it is handled courteously.

Peak travel periods

Chinese outbound travel is concentrated around
key national holidays. NT tourism businesses should
prepare for:

Chinese New Year (Spring Festival)
« 2025:29 January -4 February
e 2026:17 - 23 February

Labour Day “Golden Week”
e 2025:1-5May
* 2026:1-5 May

Summer School Holidays

* Late June to August (varies slightly by province
each year; peak outbound travel is July-August).

National Day “Golden Week”

» 2025:1-7 October

» 2026:1 -7 October

Mid-Autumn Festival

* 2025: 6 October (overlaps with National Day
Golden Week)

* 2026: 25 September

Cultural considerations

The concept of status and face is central in Chinese
culture. Avoid embarrassing situations that may
cause a loss of face, and look for ways to offer
respect. For example:

« Address the most senior or eldest personin a
group first.

» Have senior staff greet or farewell important
guests.

» Provide clear information in advance about rules
or conditions so visitors do not unknowingly
break them.



Dining

Chinese travellers are accustomed to shared dining
and prefer platters or banquet-style meals, allowing
flexibility in what and how much they eat. Service
should be fast, as meals are generally shorter and
quicker-paced than in Western dining.

Superstitions and symbols

Numbers and colours carry meaning:

© = prosperity and wealth (lucky)

@ = smooth progress (lucky)

© = longevity (lucky)

O = death (unlucky, avoid where possible)
@ Red = luck, happiness, prosperity

@ Yellow/Gold = wealth

@ Black = strength but also death

@ Green = long life (but a “green hat” has negative
connotations)

(O White = mourning and death

The Chinese Zodiac also shapes attitudes in
any given year, with some years seen as more
favourable for travel or adventure.

Greetings and language

Language is only part of the welcome. Warmth,
respect, and fast assistance on arrival matter more
than fluency. Still, a few words of Mandarin can go
a long way:

* Hello (Formal): Nin hao (neen how)

¢ Welcome: Huanying guanglin
(hwun-ying gwan-lin)

« Thank you: Xiéxie (share-share)

* You're welcome: Bukeqi (boo-ker-chi)

Tips:
 Use simple English, avoid slang, and speak clearly.

« A welcome from senior staff (e.g. general
manager) gives important recognition.

 Use two hands when exchanging items like credit
cards or room keys.

 Avoid pointing with your index finger or snapping
fingers — use open hand gestures.

Providing translated fact sheets, safety info, and
maps in Simplified Chinese helps break down
communication barriers.

Driving

It is recommended that car hire companies provide
maps/GPS devices and safety advice in both English
and simplified Chinese.

Information should include:
» Keep left — Australians drive on the left-hand side

of the two-way roads.

« Seat belts and child restraints must be worn by
the driver and all passengers.

« Speed limits apply.
 Distances between major towns and attractions.
 Australian road signage.

 Use of handheld mobile phones while driving is
not permitted.

» Road conditions and where to find road reports.
 Wildlife on roads.
* Road trains and overtaking.

» Roadside assistance in case of break downs.

Summary

Welcoming Chinese visitors is about balancing
authenticity with cultural awareness. By offering
respect, efficiency, and small but meaningful
touches — such as translated information, banquet
dining options, familiar amenities, recognition

of cultural values, and awareness of peak travel
periods — NT tourism businesses can create
memorable experiences that encourage positive
reviews, repeat visitation, and word-of-mouth
advocacy in this vital market.



